Farm product study 

Country Valley Milk
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1. Outline the factors that determine the quality of raw milk.

________________________________________________________________________________
________________________________________________________________________________
________________________________________________________________________________________________________________________________________________________________
2. Outline the minimum quality standards that milk produced by Country Valley’s suppliers must meet.

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. List the products made at the Country Valley milk processing plant.
________________________________________________________________________________________________________________________________________________________________

4. Outline the way in which milk companies such as Country Valley determine the price paid to their milk suppliers for their milk.

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
5. What is meant by the term market specifications?
________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
6. Describe the feedback dairy farmers might receive from the processor of their milk. Why is this feedback important?
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
7. Using a flow diagram, explain the steps involved in processing whole milk for sale.
8. Complete the following table by indicating measures that farmers can take to help meet market specifications.
	Specification
	Farmer Actions

	High butterfat
	

	High protein
	

	Low bacterial levels
	

	Low somatic cell count
	

	Low sediment & chemical residues
	


9. Outline the marketing strategies employed by this business including such strategies as vertical integration and value-adding. Give reasons as to why the business owners have adopted these marketing strategies.

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
________________________________________________________________________________
10. Outline the ways government can intervene in aspects of production and marketing of dairy products.
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
​​​​​​​​​​​​​​​​​​
11. What is the name of the quality control process that Country Valley uses to ensure food quality and safety standards are met?
________________________________________________________________________________________________________________________________________________________________
​​​​​​​​​​​​​​​​​​
12. Outline the procedures that are employed to ensure the quality of the products is maintained.

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
​​​​​​​​​​​​​​​​​
13. Outline any advertising or promotional techniques used in the marketing of Country Valley’s products. 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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How our yoghurt is made

· The milk is first pasteurised and homogenised.

· It is then sent to another vat where it is heated up to 84 degrees C. Skim milk powder (3%) is added and that temperature is maintained for 30 minutes.

· The temperature is reduced to 45 degrees C, the culture added and the temperature maintained for 15 minutes.

· Once the culture is dissolved the yoghurt is put into buckets and incubated for three hours @ 45 degrees C.

· When the ph has fallen to 4.8 and the yoghurt is set the buckets are placed in the cool room.

· The ph is tested again and when it is 4.5 or below the yoghurt is poured it into the wheying vat where the whey is removed.

· When the appropriate amount of whey is drained off, 12% sugar is added for sweetened plain yoghurt.

· It is then packed for sale.
	Marketing a specific farm product

the marketing chain for a product

government influence on production and marketing

quantity and quality criteria for a product

the importance of product specification in the marketing of a product 

problems that may occur in meeting market specifications of a product and methods used to meet requirements

processing raw agricultural commodities

the nature and potential for value adding to a product

the role of advertising and promotion in the marketing of a product

supply of and demand for a product

	determine the marketing chain for the product

explain various marketing options for the product

outline government influence on the production and marketing of the product such as legislation, regulations, codes of practice, low cost loans, tax incentives

assess the quantity and quality of the product

analyse market specifications for the product

evaluate the management strategies used to assess and meet market specifications

schedule the timing of operations in a production cycle to meet market specifications

analyse marketing information such as a sales report for the product

construct a flow chart of steps involved in processing the raw agricultural commodity into its various forms 

evaluate ways in which the product can be value added 

outline strategies for advertising and promotion of the product

assess a current advertising or promotional campaign for the product

describe factors affecting the supply of and demand for the product

interpret supply and demand information for a product


